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2 OUT OF 3 CONSUMERS TRUST BRANDED CONTENT MORE
THAN THEY DO TRADITIONAL ADVERTISING

Respondents would like to see brands doing something new,
creative and unique to grab their attention:

N 9 39

B ra ﬂ d e d CO nte nt b u ‘ I d S Tru St Respondents indicated that it’s a good way for new brands that

they may not have yet heard of to reach them:

with Consumers N

Respondents agree that it’s a way for brands to engage with them:

N 5 4%

Respondents felt that when a brand puts more thought into being
creative and interesting, the ads created really resonate;
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*SOURCE: HTTPS://WWW.MEDIAPOST.COM/PUBLICATIONS/ARTICLE/303131/STUDY-FINDS-TWO-IN-THREE-
CONSUMERS-TRUST-BRANDED-C.HTML/
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StyleNow Feed with Jasper's Boutique

Getting ready for the rainy season with some super
cool apparel!

Consumers find content creators
influential because they’re actually
authority figures on a topic and share
valuable, informational content.

O O John Evans and 23 others 2 Comments

[]C) Like D Comment 4 Share
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“For media companies, branded content represents new inventory and a new revenue stream that
can drive significant, measured return for brand partners...
branded content will be the next big marketplace in the advertising ecosystem. ”

— ListenFirst co-CEQO Jason Klein

¢

*SOURCE: HTTPS://VARIETY.COM/2017/DIGITAL/NEWS/TV-NETWORKS-BRANDED-CONTENT-FACEBOOK-1202430252/



Branded Content is successful on Facebook.

Facebook internal data shows an average lift of 13 percentage points
in ad recall in posts where the Branded Content tag is used.

*FACEBOOK INTERNAL DATA, US ONLY, TIME PERIOD 3/30/2017 - 5/7/2018]



Introduction to Branded Content



Branded Content
on Facebook

WHAT IS IT?

Branded Content is creator or publisher content
that features or is influenced by a business
partner for an exchange of value.

r‘g Hanna v Home

£} StyleNow Feed Q

Page Messages Notifications Insights Publishing Tools Settings Help «

THIS WEEK

235

Post Reach

21

Post Engagement

-& - ~ : _A : W2 . _ : 3 Contact Us
. 4
StyFel\rgw Feed 1
Feed @StyleNowFeed Website Click

StyleNow

Timeline About Photos Videos Likes I Recent

Q, Search for posts on this Page Ed status || Photo/Video [ Offer, Event + B~ 2015

5 people like this

Magazine =) Boost Post m

Invite friends to like this Page

ABOUT

Get the latest fashion and style tips delivered right
on Facebook!

E\ Ask for StyleNow Feed's website
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©
@ StyleNow Feed with Jasper's Boutique ' @%) aprilmaeparker

Wi” Paid partnership with jaspersmarket - SF

Branded Content
on Facebook

Getting ready for the rainy season with some super
cool apparel!
1 About This Partnership

HOW IT WORKS

Branded Content tag on both Facebook and
Instagram helps people understand the
relationship between the brand and the creator.
It’s available to all on Facebook for signup and
on Instagram.

¥ 3,632 likes

aprilmaeparker | always start my weekends with a

Ub Like D Comment £> Share visit to @jaspersmarket! They have the best organic
food in the city!
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O’ O John Evans and 23 others 2 Comments




Branded Content
Dolicies

/' Create Post i Live [T Event @ Offer ¥® Job

« Write a post...

Pages you tag will be notified. Business partners will be
able to view this post's metrics. If you promote this post
then the tagged business partner can see ad spend and

CPM metrics. See Policy . .

HOW IT WORKS

With Who is your business partner for this post?
v Show business partner in post ©

New! Your business partner X v Allow business partner to boost this post €
will be able to boost your Learn more

Our policies require to tag business partners in et

their branded content posts when there’s an
exchange of value.

@ Photo/Video = Feeling/Activity

° Check in B Write Note

C@ Tag Sponsor )
New! Bring your audience together
©) Tag Product around your videos

Advertise Your Business 1% | Watch Party

6 Get Messages @ Poll
& List §D startaQaa

News Feed
Q Fq Posts are public and show up on your Page and in search results.

© Share Now = =4 Boost Post

New! Share to Your Page Story O Your Page's Story
ar

Visible to public for 24 hours

Anything you add to Your Page Story
will be publicly visible there for 24

hours. You can always control the way
you share.




Branded Content
-ormats & Guidelines

HOW IT WORKS
Branded Content Formats:

e Photos e 360 Videos
e Videos e Live

e Links o Slideshow
o Jext e Canvas

e Instant Articles e Carousel

Use Case

A Share for a Share

Promoting Your Own Products

Paid to Post Content You
Created

Paid to Post Content You're
Featured in but Didn’t Create

Paid to Post Content You Had
No Role in Creating

Policy Violation?

No

No

No

No

Depends

fb.me/brandedcontentusecases

Need a Tag?

No

No

Yes

Yes

Yes

Rationale

A share for a share does not constitute an exchange

of value, so it isn’t considered branded content.

There is no partner involved here, so it isn't

considered branded content.

This is exactly what branded content is supposed
to be: original content by the creator influenced by

the brand.

This is squarely within policy as the influencer is
featured i the content; it doesn’t matter if they took

the photo/video or not.

This would be OK only if there is sufficient
editorializing (if creator creates a product review,
for example) included in the post. Editorial content
should be detailed, unique to the creator, related to

the content and reflecting their personal opinion.

This is exactly what branded content is supposed







Setting Up Branded Content Deals

0 g (v 93] D

content creation reach with your influence with your ability to manage
expertise audience audience ad campaigns



Setting Up Branded
Content Deals

HOW IT WORKS

Design your strategy based on the advertiser’s goal
Run paid media to reach your target audience

Utilize data to understand how you did, and to
improve over time

Account for all expenses when thinking about what
to charge for branded content




_everaging Page
NSigNts

HOW IT WORKS

Show your audience is engaged to help “pitch”
yourself to advertisers.

I O osmoe dome oo @ 40

Page Notifications EIJ Insights Publishing Tools Ad Center Settings Help »

Overview Z W 1™ 1Q
Creator Studio

7/16/2(
Followers H H

8/15/2
Promotions

Likes

Reach Post Reach

Page Views The number of people who had any posts from your Page enter their screen.

Page Previews
Organic Paid BENCHMARK

Actions on Page

Posts

Branded Content

Events

Videos

Stories

People

Messages




I O osmoe dome oo @ 40

_everaging Page

Page Notifications EIJ Insights Publishing Tools Ad Center Settings Help »
n S ‘ g h tS R Total Page Followers as of Today: 171
Creator Studio

Total Page Followers BENCHMARK
Followers

Promotions

Likes

HOW IT WORKS

Use your follower count to compare your
average performance over time.

Reach
Page Views
Page Previews

Actions on Page

Posts Net Followers

Net followers shows the number of new followers minus the number of unfollows.
Branded Content

Events Unfollows Organic Followers Paid Followers == Net Followers BENCHMARK
Videos
Stories
People

Messages 0

WANT MORE LIKES?

Promote Page




Q ' Sonya w Home  Create ‘3 g

Page Notifications EIJ Insights Publishing Tools Ad Center Settings Help »

@Video Insights: Sep 26, 2018 - Oct 2, 2

StyleNow Feed

_everaging Page
NSigNts

Overview

Creator Studio

Followers
Promotions [ Last7 days ¥

HOW IT WORKS Likes

: : Reach 1) Performance > METRICS FOR ALL YOUR VIDEOS FROM 9/26 - 10/2 COMPARED TO THE PREVIOUS 7 DAYS
Decide what to say based on the advertiser’s
: : y Page Views

objective. 1 4

Page Previews
, Minutes Viewed 3-Second Video Views

Actions on Page a300% :
Posts

Branded Content

Events ) . o
1 Minutes Viewed 0

Videos 4
Stories
People

Messages




I O osmoe dome oo @ 40

Page Notifications EIJ Insights Publishing Tools Ad Center Settings Help »

_everaging Page
NSigNts

Overview When Your Fans Are Online Post Types Top Posts from Pages You Watch

Creator Studio The success of different post types based on average reach and engagement.

Followers
. Show All Posts ~ Reach Post Clicks Reactions, Comments & Shares
Promotions
H O W I T W O R K S Likes Type Average Reach Average Engagement
heck wh ical | k Reach | Video 35 5
Check what yourtypma engagement rate |[OOKS 0
: : . : : : Page Views
like it the objective is downloads, merchandise
. . . Page Previews 0
sales, or having an audience directly engage. _ —— 28 0
Actions on Page
Posts
Events Reach: Organic / Paid | Post Clicks Reactions, Comments & Shares =
Videos Published Post Type Targeting Reach Engagement Promote
Stories
09/25/2018 B test test partnership 20 0
People intro D
Messages tect
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Branded Content
Best Practices

FIVE IMPORTANT GUIDELINES

1. Use your authentic voice

2. Pick brands to partner with a natural fit
3. Leverage your core content strengths
4. Optimize your content for mobile

5. Test/learn to develop your own best practices




How Branded Content Ratio Impacts User Engagement with a Page
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FACEBOOK INTERNAL DATA FROM 2/18/2018 TO 3/18/2018



CASE STUDY

Wimbledon

Wimbledon Serves Up Series of Branded Content Treats for Fans

Watched by a global audience, Wimbledon is the iconic Grand Slam tennis
tournament played out annually in south-west London. For the 2017
Championships, Wimbledon set out to deliver compelling content that would
engage and excite its Facebook fans, while delivering great value for brand
partners keen to innovate.

( 17 5M+ branded content views
o

over a 3 week period

\_ J

. )

3 branded content videos posted
out of 331 videos published

Read More: https;//www.facebook.com/facebookmedia/success-stories/wimbledon_BC

9:41 AM < % 100% [E50) 4

#2 Wimbledon with ROLEX.
' July 15, 2017 - Paid - &

A day Garbine Muguruza will never forget.

#Wimbledon

5.6M Views

i) Like () Comment

00 126K

5,758 shares

New V
[’Vl'r

Write a comment... @

=5 O &' Q@ &



https://www.facebook.com/facebookmedia/success-stories/wimbledon_BC
http://www.apple.com




How to Measure Performance

Who promotes the post & how

You create the post as an ad

You post the content to your Page,
then boost it

You post the content to your Page,
and allow your partner to promote it

What metrics you see

Results for your chosen objective (e.g., video
views) plus metrics on reach, impressions, cost,
engagement, page likes, etc.

Reach, engagement (including breakdown by
type), demographic (breakdowns by age,
gender, location)

Reach, engagement

What metrics your brand business
partner sees

Reach, engagement

Reach, engagement

Results for their chosen objective (e.g., video
views) plus metrics on reach, impressions,
engagement, page likes, etc.




Your 5 Most Recent Posts

Measuring

P e rf r n C e Reach: Organic / Paid Post Clicks Reactions, Comments & Shares
: ‘ | I E { Published Post Type Targeting Reach Engagement Promote
19/?4(201 7 I'm gxcﬂed to share a sneak 16 15 | Boost Post
15 pm preview of my newest workout 0 |

PAGE INSIGHTS

o w

09/20/2017 B trial vid . Boost Post
For some large paid partnerships, brand lift and
conversion lift are the gold standard for measuring oziamo1z | MG Whether at the gym or at the S —

~ ey @ : 7.2K 1K - Boost Post

promoted branded content campaigns. However, j club, my Jasper's Market
you may also leverage Page Insights to monitor . ,_ |

07/14/2017 @ From gym days to glam nights, 360 13 View Promotion
the performance of your pOStS. 11:57 am Pl my Jasper's Market beauty 3 |

0712/2017 l Timeline Photos 51 12 | Boost Post



https://www.facebook.com/business/help/653146638176520?helpref=page_content

Measuring
Performance

Notifications
l’i Jesse Facebook

Explore Athletes - Portugal
CROWDTANGLE
Leverage CrowdTangle and create a Branded Lists
Content leaderboard. Google

Grammys 2018 - Nominees

Grammys 2018 - Performers Posts Leaderboard Notifications

Health News

Influencers (Sports) , )

Overperforming ¥ Last /2 Hours * All Posts ¥ More =
Intelligence Test
International (Arabic)

International (Asia)

International (Australia) r Filipe Teixeira
International (Europe)


https://www.facebook.com/business/help/653146638176520?helpref=page_content
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Edit Your Page Details

General Post Preferences Contact

This information is optional to complete, but will be used to help brands refine their search
results.

Gender Woman

Age Range 25-34

Languages English

Location Where do you live?

Content Category Select one or more

Preferred Post Types Select one or more

Your Interests fithess € fashion ©

Minimum Price & Select one

Primary Email contact@mirandamillerfitness.com

Social Media mirandamillerfitness Instagram

mirandamillerfitness YouTube
<+ Add another account

Website What's your website?




Edit Your Page Details

General Post Preferences Contact

This information is optional to complete, but will be used to help brands refine their search
results.

Gender Woman

Age Range 25-34

Languages English

Location Where do you live?

Your Interests

Minimum Price & Select one

Primary Email contact@mirandamillerfitness.com
Social Media mirandamillerfitness Instagram

mirandamillerfitness YouTube
<+ Add another account

Website What's your website?




Takeaways

AN G

1. TRANSPARENCY 2. AUTHENTICITY 3. VALUE 4. MEASUREMENT

Use Branded Content tag to Pick the right partners and speak Understand the value you provide Understand how posts are
disclose partnerships in your voice to your partners performing







